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ABSTRAK 

 

Media sosial saat ini telah menjadi ruang diskusi terbuka bagi masyarakat 

untuk mengekspresikan pandangan mereka terhadap berbagai isu yang terjadi, 

seperti pada kasus pola pengasuhan anak (parenting). Salah satu topik yang ramai 

diperbincangkan adalah VOC Parenting, yang menimbulkan beragam opini pro 

dan kontra tentang pengasuhan secara tegas di kalangan masyarakat. Penelitian ini 

bertujuan untuk menganalisis sentimen komentar masyarakat pada platform Media 

Sosial X dengan algoritma klasifikasi menggunakan metode Naive Bayes. Tahapan 

penelitian meliputi pengumpulan data, preprocessing data (Cleaning, Case folding, 

tokenizing, stopword removal, dan stemming), pelabelan data menjadi kategori 

positif, negatif, dan netral, pembobotan kata menggunakan Term Frequency – 

Inverse Document Frequency (TF-IDF), pembagian data menjadi data latih dan 

data uji (data splitting) dengan proporsi 80:20, lalu dilakukan klasifikasi dengan 

algoritma Naive Bayes serta proses evaluasi dan visualisasi hasil klasifikasi dengan 

menggunakan metrik performa seperti akurasi, presisi, recall, dan F1-score. Hasil 

penelitian ini menunjukan gambaran sentimen masyarakat mengenai VOC 

Parenting di media sosial X yang mengandung nilai  positif 42,0%, komentar yang 

mengandung nilai netral 32,95 dan komentar yang mengandung nilai negatif 

25,1%. Hail ini menunjukan bahwa kecendrungan sentimen publik didominasi 

sentimen positif lalu diikuti sentimen netral dan negatif. 

 

 Kata kunci: Analisis Sentimen, Media Sosial X, VOC Parenting, Naive Bayes, 

TF-IDF 
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ABSTRACT 

 

 Social media has increasingly become an open space for public discussion, 

allowing people to express their opinions on various social issues, including child-

rearing practices (parenting). One topic that has attracted considerable attention 

is VOC Parenting, which has generated diverse pro and contra opinions regarding 

strict parenting styles within society. This study aims to analyze public sentiment 

toward VOC Parenting based on comments posted on the social media platform X, 

using a classification approach with the Naive Bayes algorithm.The research 

process consists of several stages, including data collection, data preprocessing 

(cleaning, case folding, tokenization, stopword removal, and stemming), data 

labeling into positive, negative, and neutral categories, and term weighting using 

Term Frequency–Inverse Document Frequency (TF-IDF). The dataset is then 

divided into training and testing data with an 80:20 ratio, followed by sentiment 

classification using the Naive Bayes algorithm. The classification results are 

evaluated and visualized using performance metrics such as accuracy, precision, 

recall, and F1-score.The findings show that public sentiment toward VOC 

Parenting on social media X is dominated by positive sentiment, accounting for 

42.0% of the data, followed by neutral sentiment at 32.95% and negative sentiment 

at 25.1%. These results indicate that public opinion regarding VOC Parenting 

tends to be predominantly positive, with neutral and negative sentiments appearing 

to a lesser extent. 

 

Keywords: Sentiment Analysis, Social Media X, VOC Parenting, Naive Bayes, TF-

IDF 
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